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THE MUST PUBLICATION 
on the advertising schedule of companies targeting 

the European food and drinks industry

33 years of experience
TIME HAS NOT STOOD STILL since the magazine was fi rst launched in 1976 

(as ‘Food Engineering International’), and neither has the publication. 

The growth of the Internet has altered the role of trade magazines – news 

is readily accessible online, meaning that the emphasis of a good trade 

magazine is now more and more on strategic developments, in-depth 

analysis and quality reviews. 

PUTTING TOGETHER A NEW COMMUNICATIONS plan presents a good opportunity 

to re-focus on your customers. Who are they? What do they do all day? 

What do they need to know? How do they need to receive this information? 

Which magazine would they choose to read, and why?

OUR AIM IS TO ENSURE that Food Engineering & Ingredients is the 

magazine that gets chosen to be read above all others – a combination of 

excellent editorial content in a style that is easily accessible. So while we hope 

you enjoy our magazine Food Engineering & Ingredients, and maybe even 

fi nd some useful information in it to help you with your business, even more 

important to us is what your customers think of our publication!

THE DECISION MAKING UNIT (DMU) is very diverse, with managers from all 

disciplines increasingly needing a broad awareness of industry developments 

and an understanding of what this could mean for their business. Hence our 

editorial coverage of four main elements of a food and drinks manufacturer’s 

business: Ingredients, Processing, Packaging, and Food Safety. 

SO MAKE SURE YOUR MESSAGE IS SEEN by your target group. 

With its high-quality readership and insightful, objective editorial, 

Food Engineering & Ingredients is the magazine that hits 

the right target.  

ONLINE RATES 2009      www.fei-online.com 
ADDITIONAL E-OPPORTUNITIES* 

Event City Date

Anuga FoodTec Cologne 10-13 March

IPACK-IMA '09 Milan 24-28 March

European Seafood Exposition Brussels 28-30 March

Vitafoods International Geneva 5-7 May

IFT Anaheim, CA 6-10 June

Euro Food Chem Copenhagen 5-8 July

Polagra Tech/International  Food Ingredients Show Poznan 13-17 September

Drinktec Munich 14-19 September

6th NIZO Dairy Conference Papendal NL 30 Sep - 2 Oct

Cibus Tec Parma 27-30 October

4th Intl Symposium on Recent Advances 
in Food Analysis (RAFA 2009)  Prague  4-6 November

Fi Europe  Frankfurt 17-19 November

EVENTS CALENDAR 2009

HOMEPAGE

The homepage is an ideal environment for branding campaigns and product launches 
and offers the following possibilities:

 Full Banner
Appears along the bottom of a page. As an advertiser you have the option 
to choose whether you wish this banner to appear on the homepage, 
product page, results page or run-of-site for maximum results.

Dog Ear

Leaderboard 
Appears first on the 
homepage as well as 
throughout the entire site. 
It is situated above the 
FEI logo and is a prime 
ad position as it offers the 
highest visibilty.

Sponsored link

 Rectangle

Vertical Banner (left)

Vertical Banner (right)
These are located on the 
right-hand side of the 
homepage. 

Skyscraper
appears on right hand 
side of all pages except 
homepage.

 E-NEWSLETTER

 The e-newsletter combines advertising and PR by offering 
clients the opportunity to submit an article as well as a ‘product 
news’ item, which will appear alongside their banner or button. 
The e-newsletter is posted on FEI-online for 12 months, 
thus providing long term results.

Banner

Button

Button

Button

Banner and Buttons
The banner is located along the center of the e-newsletter. 
Buttons are located along the right-hand side.

EDITORIAL CONTENT
Every issue contains information-packed, thought-provoking editorial, 
special reports and the latest technology innovations in: 

• INGREDIENTS
•  PROCESSING (covering preparation, processing and preservation)
• PACKAGING
• FOOD SAFETY AND QUALITY ASSURANCE

PLUS   Exclusive interviews, research studies, surveys, discussion and  analysis 
of current  issues relevant to everyone working in the food sector, such as: 
Consumer trends, customer  marketing, R&D, environmental 
 issues,  legal  requirements, technological developments.

Technology Spotlight: recyclable packaging

GM ingredients in Europe: a change of opinion?

The brewing industry’s search for greener solutions

Flavourings: reducing costs, not innovation

Weathering the storm
In search of sustainable food production

SPECIAL FOCUSTHE ENVIRONMENT

THE MAGAZINE FOR THE FOOD AND DRINKS INDUSTRY IN EUROPE
Volume 33  Issue 4 November 2008

Post-a-comment on feature

 articles: see inside and 

go to www.fei-online.com

New!

Tecchhhhhnhnnnnnnoooool
TeTececchechhhhnchhnnnnnnhnonnoooolool

TTTThThhhheheee bbTTTThThThhhheThThheheeehe bb

WWWWWWWWWWWWWWWWW
InInInnnn n n ssI seIIInIInInnnn n sssese

THE MAGAZINE FOR THHEE FFOFOOOOOOODDD AANND

Packaging Spotlight: nanotechnology

Dietary  bre: new applications

The antioxidant properties of chocolate

Superfoods: backing up the claims 

The humble sausage
The secrets of its success

SPECIAL REPORT 
ON THE AUSTRIAN 

FOOD INDUSTRY

THE MAGAZINE FOR THE FOOD AND DRINKS INDUSTRY IN EUROPE Volume 33  Issue 3 September 2008

Post-a-comment on feature articles: see inside and go to www.fei-online.com

New!

PLUS IN EVERY ISSUE, innovations, trends, industry news, market news and product development

PUBLISHER’S DATA NOVEMBER 2008 CIM AUDIT APPLIED FOR

ONLINE RATES 2009      www.fei-online.com 

N
EW

PRINT RATES 2009       Full colour rates in Euro

 FORMAT  MM     SIZE 1X  2X 4X 6X 8X

Standard page 182 x 254 mm 71/8” x 10” 4 860 4 740 4 620 4 500 4 380

  bleed 222 x 288 mm 811/16” x 115/16”      

1/2 horizontal 182 x 124 mm 71/8” x 47/8” 3 050 2 975 2 900 2 825 2 750 
        vertical 89 x 254 mm 31/2” x 10” 

Island page 120 x 190 mm  411/16” x 77/16” 3 195 3 115 3 035 2 955 2 875

1/3 horizontal 182 x 77 mm 71/8” x 3” 2 765 2 695 2 625 2 555 2 485
 vertical 58 x 254 mm 21/4” x 10”

1/4   89 x 124 mm 31/2” x 47/8” 2 135 2 080 2025 1 970 1 915

Standard spread  392 x 254 mm 157/16” x 10” 7 050 6 875 6 700 6 525 6 350

Special positions Guaranteed right hand page + 5%
  Inside front cover / Inside back cover  + 10%
  Outside back cover  + 15%
  Centre spread  + 10%

Colour separations are charged at cost.

WEB ADDRESS BOOK 1X 3X 6X 9X 12X

Full colour 275  265 255 245 235
(width x depth: 87 x 40 mm :  3 3/8 x 1 5/8)

LITERATURE REVIEW    1 080 including full colour

E-newsletter: full sponsorship €  4 950

E-newsletter: banner €  1 900

E-newsletter: button €  1 000

White paper alert €  2 100

Webcast alert €  2 400

E-productflash €  1 500

E-newsflashes: rectangle €  1 200

E-newsflashes: leaderboard €  1 100
*rates per insertion

AD T YPE 3 months (€ )  6  months (€ )

Leaderboard 3 600 6 480
Dog Ear 3 200 5 760
Sponsored Link 2 575 4 635
Vertical banner (Left) 2 235 4 025
Full banner 1 290 2 320
Skyscraper 3 000 5 400
Rectangle 2 175 3 915
Vertical banner (right) 1 290 2 320
Button 875 1 575

 Webvertorial  395 710
 incl. 2 keywords   (Additional keywords €  55 / keyword)

RUN
OF

SITE

30 % DISCOUNT ON ABOVE RATES FOR PRINT ADVERTISERS

    PUBLISHING SCHEDULE 2009
Issue Sector Ingredients Processing Packaging Preview Editorial & Printing Material Issue Mailing Date

Feb./March Snacks and confectionery     
Weightloss        

Colourants      
Prebiotics, probiotics and synbiotics

Dairy processing Canning technology Anuga FoodTec, 
Cologne,  10-13 March

Feb 9 March 6

April/May Soft drinks  
Religious and ethnic food

Fats and oils      
Neutraceuticals and 
functional foods

Food engineering Labelling regulations IFT, 
Anaheim, CA, 6-10 June 

March 30 April 24

June   
 

Euro Food Chem, 
Copenhagen, 5-8 July

May 25 June 19

September Cereals and bakery             
Organic food 

Sweeteners  
Fruit and vegetable extracts

Drying technology Novel packaging Cibus Tec, 
Parma, 27-30 Oct

Aug 10 Sept 4

October Food Safety & Testing : SPECIAL AUTUMN ISSUE RAFA 2009, 
Prague, 4-6 Nov

Sept 14 Oct 9

November Meat and poultry   
Healthy snacks 

Food preservatives 
Yeasts, cultures and enzymes

Vacuum and MAP 
packing

Sustainable 
packaging 

Fi Europe, 
Frankfurt, 17-19 Nov

Oct 19 Nov 13

Food Safety & Testing : SPECIAL SPRING ISSUE
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