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General Information continued

29. Editorial Research:  
Editorial surveys are conducted on a regular basis to determine 
physician reading habits and to learn which topics would be of the 
greatest interest to readers in future issues.

30. Ad Format and Placement Policy:
a) Format: Interspersed between and within articles.
b) Ads rotated: Yes.

31. Ad/Edit Ratio: 55/45.
32. Services: 

a) Reader Pro�le Survey: To help us all keep on top of this ever 
changing �eld, Cosmetic Surgery Times will be �elding a pro�le 
survey this July that will be looking to identify practice trends 
like: aesthetic approach; physician product usage; recommending/
dispensing habits; patient interests and/or concerns; business 
demands, and new directions in cosmetic surgery practice. 
Advertisers are welcome to contribute ideas and appropriate 
questions for consideration.
b) Ad/Edit Study: Advertisers of the APRIL and SEPTEMBER issues 
of Cosmetic Surgery Times will be included in an ad test study. 
Participants will receive a detailed report describing the recall and 
readership of their advertisement in relation to other ads, as well as 
editorial feedback for that issue. Research will be performed by an 
independent research company.
c) Custom Research: Services are available
d) �Availability of Mailing Lists:  

 Contact Renee Schuster at (440) 891-3113.
e) �Bonus Distribution: American Academy of Cosmetic Surgery, 

American Academy of Dermatology (both annual meeting in 
February and summer session in August), American Society for 
Aesthetic Plastic Surgery, American Society of Plastic Surgeons, 
and American Society for Dermatologic Surgery.

f) �Editorial Reprints: Contact FosteReprints at 1-800-344-8915, 
email advanstarreprints@fostereprints.com

33. Organization Af�liation: Independent.

34. Association Memberships:
American Business Media (ABM), and BPA Worldwide.

35. Miscellaneous:
a) All contracts are subject to acceptance by Publisher. 
b) �Index of Advertisers is provided as a service to readers and 

advertisers at no charge. Publisher is not responsible for 
inadvertent errors in listings, and such errors do not warrant 
adjustments for space charges.

c) �Publisher shall not be responsible for errors in key numbers 
or any other typesetting done by Publisher. Errors do not warrant 
adjustments for space charges.
d) �Publisher shall not be liable for any failure to print, publish, or 

circulate all or any portion of any issue in which an advertisement 
accepted by Publisher is contained because of acts of God, acts of 
government or governmental instrumentality (whether federal, 
state, or local), strikes, accidents, work stoppages, �res, or any 
other similar or dissimilar circumstance beyond the control of 
Publisher.

e) �Orders may be cancelled within ten (10) business days of the 
effective date of a change of rates without incurring a short-rate 
adjustment, provided the Advertiser�s contract rate has been 
earned as of the date of cancellation.

f) �An order may be cancelled without liability up to thirty (30) days 
prior to the issue�s ad close date. Publisher reserves the right to 
demand payment for orders cancelled less than thirty (30) days 
prior to ad close, regardless of the date of ad placement.

g) �If an Advertiser does not use the amount of space agreed upon in 
a billing period they will be short-rated from date of �rst insertion 
within a 12-month period. Advertiser will be rebated if suf�cient 
space has  
been used to warrant a lower rate than that which was billed 
within a 12-month period from date of �rst insertion.

h) �Costs incurred by Publisher for production work will be charged 
to the Advertiser regardless of whether or not ad runs.

Digital Page Requirements
36.  Digital Page Requirements

Ad Sizes and Bleed Sizes (in inches): 
	 Non-Bleed Sizes	 Trim Sizes	 Bleed Sizes
	 Width/Depth	 Width/Depth	
Width/Depth
Tabloid Spread	 20 x 13*	 21 x 14	 211�4 x 141�4
Tabloid Page	 91�2 x 13	 101�2 x 14	 103�4 x 141�4
1/2 Tab Horizontal	 91�2 x 63�8	 101�2 x 7	 103�4 x 71�8
1/2 Tab Vertical	   41�2 x 13	 51�8 x 14	 51�4 x 141�4
Island	 63�4 x 91�2	 73�8 x 101�8	 71�2 x 101�4
Island Spread	 141�2 x 91�2*	 15 x 101�8	 15 x 101�4
1/3 Vertical	 41�2 x 91�2	 51�8 x 101�8	 51�4 x 101�4
1/4 Vertical	 21�8 x 13	 23�4 x 14	 27�8 x 141�4
1/4 Vertical Block	 41�2 x 63�8	 51�8 x 7	 51�4 x 71�8
1/4 Horizontal	 91�2 x 3	 101�2 x 35�8	 103�4 x 33�4
1/4 Horizontal Block	 63�4 x 45�8	 73�8 x 51�4	 71�2 x 53�8

a) Live matter: Hold 3�8" from trim on all sides. 
b) Trim size of journal: 101�2" x 14"

37. Paper Stock: 
a) Text Pages: 40# coated. 
b) Covers: 70# coated.

38. Type of Binding: Saddle stitched.
39. Half-tone Screen Requirements: 

a) Covers: 150 line.
b) 4C Screen: 150 line.
c) �Density of Tone: 4C ads not to exceed 300%; 2C, 190%;  

B&W, 95%. To create a rich solid black, build your �le with 		
K-100, C-40, M-30, Y-30.

40. Reproduction Requirements: 
Follow �Speci�cations for Web Offset Publication� (SWOP) Ninth 
Edition for printing in the new millennium. Cosmetic Surgery Times 
is printed web offset. Our preferred ad page material is an electronic 
digital �le furnished in a locked �le format such as PDF/X1a. Any 
omissions, or color deviation from a submitted proof, other than 
a quality KODAK APPROVAL or equivalent, will not warrant 
adjustment for space or color charge.

41. Disposition of Material and Inserts: 
Reproduction material and inserts will be held one year from date of 
last insertion and then destroyed.




